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Public Relations &
Team Image

by Brook Ostrom




Why Manage Your Team
Image and Message?

Develop a team identity

Create connections with your community
Recruit new members

Engage sponsors




Things to Keep in Mind

Your image reflects your team
Consistent branding

Timely communications and information
Who is your audience?

o Tone

o Content
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Have it everywhere

Easy to recognize ]6
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Create standards for your

logo, colors and fonts



Media Channels




Writing
e Proofread
o ALWAYS get a second
set of eyes
e Be precise and concise
e Spelling, grammar,
consistency




Press Relegses

Audience: local
community members
Provide background
Content: big events,
interesting stories
Factual, unbiased
Still interesting
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Next Generation
Citrus Circuits takes Central
Valley Regional by storm

By Special to The Enterprise From page D5

The reigning world-champion Citrus Circuits robotics team led the
winning alliance at the Central Valley Regional Competition held in
Madera last weekend.

Citrus Circuits compete 48 other high school teams from across

California in this year’s FIRST Robotics game, Stronghold, which con

of breaching enemy defenses by driving robots over obstacles in the

playing field and capturing opponents’ towers by shooting “boulders”

into goals to gain points.

Citrus Circuits is scheduled to compete again at the Sacramento
Regional Competition, which will be held March 23-26 at UC Davis’ ARC
Pavilion. This local event is free and open to the public; everyone is

?itms Circuits claimed first place at ﬂle_stan f)f the Cm})petition and encouraged to come and watch.

firmly held on to that ranking, seeding first after qualification matches

Each team is on an alliance with two other robots, and two alliances
compete against each other at time.

concluded. Citrus Circuits is composed of high school and junior high students from
Davis High School, Da Vinci Charter Academy, and Harper, Emerson

Team Cheesy Poofs from San Jose and Team 3970 Duncan and Holmes junior high schools.
Dynamics from Fresno.

Having the first seed allowed the team to choose two alliance partners:

Major sponsors of the team include UC Davis, FMC Technologies,
NVidia, DMG Mori, the Davis Joint Unified School District, Sunpower,
regional winners in the process. The alliance also set the highest the Davis High School PTA, and the DHS Blue & White Foundation.
competition score in the world this season with 210 points in one match. Learn more about the team at www.citruscircuits.org.

Together, the three teams dominated the competition, scoring a total of
380 points in the final two matches and earning them the title of




Getting it Published

e Finding a contact
e [iming
e Include:
o Press release
o Photo
o Contact info




Newsletters

Audience: people who
support you
Informative and
personalized
Consistent frequency
Complete control
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NCW Rectangle ery year, Western Region Robotics Forum (WRRF) hosts an

offseason competition known as CalGames
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The new bumpers drastically
improved the 2014 robot's on-
field performance.
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Li (jamior), Nkita Sezh (jamior)

e Clarity

Inspiring the Next [ 0x
Generation

We host annual workshops for
members leading up to the
competition and build seaso

=== F = o Keep it clean, organized,

and readable

OWNING CALGAMES, [\

© FIRST Team 846 The Funky Monkeys LynbrookRobotics.com | Page 1




Media Coverage
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Social Media
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e Current updates
e fFrequent

e Provides interaction

with audience

Q-!




Facebook

e Audience: wide and diverse
(but often your parents and
SPONSOrsS)

e Content: major updates
with pictures and video

e Frequency: often
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Twitter

Audience: wide and
diverse

Content: short and
concise updates

Frequency: often

: ., z‘?i""'/t g |
1678 Citrus Circuits
@frc1678
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Instagram

e Audience: younger

e Content: picturesque
moments

e Frequency: occasional
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:’{9, frc1678
3,, Davis Senior High School

Liked by team3132, frc1323 and 150 others . .
424 views - Liked by team1967 and mset649

i I
frc’! 678 Congrats to our graduatmg class of 2017! frc1678 What better way to wait for a match than
We're so proud of all your accomplishments, and dancing? Throw in a fruit suit or two too, while you're
good luck on your future endeavors! at it! #FIRSTChamp #omgrobots




YouTube

e Audience: anyone
T“he e Content: events,
promotion, resources

e Frequency: whenever
possible

I Subscribe




Citrus Circuits Chairman’s Video
2017

1678 FALL WORKSHOPS

STRATEGIC DESIGN 5763

2016 Fall Workshops - Strategic
Design
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Citrus Circuits Season Recap 2017
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Website

Audience: EVERYBODY

Complete control

Frequency: Keep it up
to date

Use materials you've
already developed
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About
Learn More About Citrus Circuits

Home




Home

About Us

Blog

FIRST® Projects ContactUs Q

Team Calendar
Facebook
Youtube

1 Gle
Team 1671, the Buchanan Bird
Brains, is a FIRST® Robotics
Competition team located in Clovis
California. We make it our purpose to
spread th- appreciation of Science
nd Technology throu g hout our
community

78... 03.
58 Seconds until 2017 Kickoff




-verything is Connected!




Resources

Compass Alliance e 16/8 Press Releases

1538 Holy Cows e 1902 Exploding Bacon
Branding Standards o 254 Website

846 Funky Monkeus
Newsletters



https://www.thecompassalliance.org/
http://www.team1538.com/downloads/2015BrandStandards.pdf
http://www.team1538.com/downloads/2015BrandStandards.pdf
https://lynbrookrobotics.com/newsletters/
https://lynbrookrobotics.com/newsletters/
http://www.citruscircuits.org/press.html
http://www.explodingbacon.com
https://www.team254.com/

Questions?

Give us Feedback!




Contact Us:

business@citruscircuits.org




