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Why Manage Your Team 
Image and Message?

● Develop a team identity
● Create connections with your community
● Recruit new members
● Engage sponsors



Things to Keep in Mind
● Your image reflects your team

● Consistent branding

● Timely communications and information

● Who is your audience?

○ Tone 

○ Content



Branding
● Have it everywhere
● Easy to recognize

● Consistency

● Create standards for your 

logo, colors and fonts



Media Channels



Writing
● Proofread

○ ALWAYS get a second 
set of eyes

● Be precise and concise
● Spelling, grammar, 

consistency



● Audience: local 
community members

● Provide background
● Content: big events, 

interesting stories
● Factual, unbiased
● Still interesting

Press Releases



Example



● Finding a contact
● Timing
● Include:

○ Press release
○ Photo
○ Contact info

Getting it Published



● Audience: people who 
support you

● Informative and 
personalized

● Consistent frequency
● Complete control

Newsletters



● Graphic design

● Clarity

● Keep it clean, organized, 

and readable 

Formatting



● Hard but 
rewarding

● Contacting and 
inviting local 
media 

Media Coverage



● Current updates

● Frequent 

● Provides interaction 

with audience

Social Media



● Audience: wide and diverse 
(but often your parents and 
sponsors)

● Content: major updates 
with pictures and video

● Frequency: often

Facebook





● Audience: wide and 
diverse

● Content: short and 
concise updates

● Frequency: often

Twitter





● Audience: younger

● Content: picturesque 
moments

● Frequency: occasional

Instagram





● Audience: anyone

● Content: events, 
promotion, resources

● Frequency: whenever 
possible

YouTube





● Audience: EVERYBODY

● Complete control

● Frequency: Keep it up 
to date

● Use materials you’ve 
already developed

Website







Everything is Connected!



● Compass Alliance
● 1538 Holy Cows 

Branding Standards
● 846 Funky Monkeys 

Newsletters

Resources
● 1678 Press Releases
● 1902 Exploding Bacon
● 254 Website

https://www.thecompassalliance.org/
http://www.team1538.com/downloads/2015BrandStandards.pdf
http://www.team1538.com/downloads/2015BrandStandards.pdf
https://lynbrookrobotics.com/newsletters/
https://lynbrookrobotics.com/newsletters/
http://www.citruscircuits.org/press.html
http://www.explodingbacon.com
https://www.team254.com/
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Thank You!
Questions?



Contact Us:

business@citruscircuits.org


